[From information to prevention].
Primary prevention of the most frequent and most lethal health disorders (cancer, cardiovascular disease, accidents) focuses mainly on changing at-risk behaviors, but this cannot be achieved simply by distributing information. Factors that subtend changes in individual behavior must also be taken into account, along with people's cultural, social, physical and economic environment. Thus, health prevention campaigns will be more effective if they reinforce the capacity to control determinants of individual and public health. Such campaigns must therefore include multiple strategies aimed at changing both the social context and people's lifestyle values.